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Introduction

In a world shaped by economic challenges, climate pressures, and
rapid technological transformation, businesses are moving from
traditional models to more resilient, sustainable, and Al-enabled
systems that can adapt, compete, and grow amid uncertainty.

In line with the vision and directives of H.E. President Abdel Fattah
El-Sisi, and the ongoing efforts of the Egyptian government to
strengthen the national economic system and create a business and
investment environment capable of keeping pace with the evolving
requirements of international trade, Egypt continues to advance its
competitiveness in an increasingly complex global economy.

Therefore, CSR Egypt is launching a special edition of Egypt
Sustainable Business Week, bringing together the 8th Green
Economy Forum and the 5th Egypt Business Solutions Summit in
one strategic platform that connects today’s business challenges
with the opportunities of tomorrow’s economy.

The event aims to bring together the key stakeholders and
decision-makers while presenting practical solutions, strategic
insights, and future-ready business models that enable companies
to innovate, adapt, achieve sustainable growth, and create
long-term value within a globally connected economy increasingly
shaped by sustainability and environmental responsibility.

The two-day event links the green economy with business
growth, competitiveness, and institutional transformation. The
first day will focus on sustainable investment, climate finance,
ESG standards, and green sector opportunities, while the
second day will present practical business solutions in finance,
digital transformation, artificial intelligence, marketing, SME
growth, operational excellence, and market expansion.

The conference will highlight how companies can move from
sustainability to growth, build bankable and scalable business
models, and prepare for transformation in 2026 through Al,
data, innovation, and redesigned business models.

Over two dynamic days of discussions and activities, the
conference will address a wide range of key topics and themes,
including:

« Current business challenges and global market disruptions

+ Al-powered transformation and accelerated digitalization

+ Integration of ESG standards into business operations

+ Green finance and sustainable investment

« Smart industries and the future of work and skills

« Circular economy strategies and carbon transition

+ Innovation ecosystems and future growth opportunities

This exceptional edition will bring together business leaders,
policymakers, investors, corporations, sustainability experts,
solution providers, technology companies, financial institutions,
entrepreneurs, and development partners to help shape a new
model for economic growth in Egypt and the region.
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The first platform that brings together those

to exchange experiences , unite efforts and
buildcapacities
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The first news portal that comprehensively reports
on the social responsibility and sustainable
development endeavors undertaken by private
entities, civil society, and government.
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The first platform of its kind bringing together
individuals passionate about climate issues, the
transition toward a green economy, and mechanisms
for securing the necessary funding to support these
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A professional platform focuses on delivering scientific An interactive platform that shapes a shared
content, studies, research, and reports that cater to various vision among stakeholders in various sectors
ssctors nardar o integrate stsialnaklity standardsand through targeted round table discussions
build capacities within them.
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is a non-profit development organization established with
the aim of embedding the concepts of sustainable
development in the minds of new generations through
specialized education and training.
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The professional platform that encompasses all aspects
of sustainable development It offers a wide range of
resources including events, news, articles, and research

all in one location.
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A novel educational platform for kids that offers simplified
cartoon based content on sustainable development
concepts the ultimategoal is to inculcate a culture of
sustainability among future generations and encourage
them to practice it in their daily lives.
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Itis a business media platform dedicated to CEOs and business
leaders, offering practical insights on leadership, innovation,
sustainability, and growth strategies through articles, exclusive
interviews, and podcasts, helping decision-makers shape the
future of business.
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was established to spread awareness among
companies and state institutions on the
importance of fulfilling their social
responsibilities.
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Recognizing excellence in sustainable
developement practices alligned
with Egypt vision 2030 and the UN SDGs.
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An Al-powered creative media studio that produces
cinematic visual stories and impactful content to help
brands and organizations stand out.
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CSR Egypt has successfully conducted
activities and events that have contributed to
enhancing sustainable development and
institutional efficiency across various sectors
by engaging more than 4,600 participants. The
company has provided technical assistance,
facilitated communication between involved
parties, and promoted its activities related to
social responsibility , sustainable development
. green economy , and institutional capacity
building.
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Aiming to localize sustainable development
goals achieving
their 3 axis “economic, social and
environmental”

Sharing values in order to establish effective
partnerships to maximize social impact

Mobilizing efforts, assisting in the provisionof
financial resources.
andraisingawareness of climate issues
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Experts

Hemaya
To confront the Covid 19 pandemic. It has
served more than 250,000 families

Marakeb Rezk
Economic empowerment and supply chain
support for small-scale fishermen

Marakiz Estedama
Women's economic empowerment initiative to
support heritage and hand crafts

Le Misr
A health initiative to improve the quality of life
of the Egyptian childinstitutional capacity
building.

Governmental Entities
More than 12 ministers inaugurated the events.

Private Sector

More than 850 speakers from business community.

Banking sector
More than 46 speakers from banking sector.

Experts and consultants
More than 37 experts and consultants.
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the company's workforce has been dedicated
to fulfilling the company’s vision and mission
of fostering integration and development in
the Arab Republic of Egypt and networking
among stakeholders in order to achieve social
impact and sustainable economic growth,
advancing the welfare of all citizens, and
improving their quality of life.
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Egypt CSR & Sustainable

Development Forum
A total of 16 editions of the forum have
been held from 2016 to 2026.
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Egypt Business Solutions Summit
A total of 4 editions of the summit have
been held from 2022 to 2025. l
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Green Economy as a Driver for Investment,
Competitiveness & Sustainable Growth

Registration 9:00 AM - 10:00 AM
Opening Speeches 10:00 AM - 10:15 AM

Opening Session 10:15 AM - 11115 AM

From Sustainability to Investment: How can the green economy

become Egypt's gateway to growth and competitiveness?

This session highlights the green economy as a new driver of growth in Egypt.
It explores how the green economy is reshaping the country’s investment
and growth landscape, with a focus on opportunities for the private sector
across energy, industry, agriculture, transportation, waste management,
water, and sustainable infrastructure.

+ The role of the green economy in reshaping the investment landscape.

« How Egypt can benefit from the global shift toward clean energy and
sustainable industries.

« The link between sustainability, competitiveness, and access to finance.

« The Egyptian sectors most ready for green transformation.

- Private sector opportunities in energy, industry, agriculture, transportation,

waste management, and green infrastructure.
« The role of the state in creating an enabling environment for green
investment.

First Session

How Can Sustainability Projects Become Bankable and
Investment-Ready? — From Concept to Finance

This session discusses the role of finance in accelerating the green transition,
and how companies can transform sustainability projects into bankable
investment opportunities. It will also explore green and climate finance
instruments, as well as the role of banks and financial institutions in supporting
companies on their journey toward sustainable transformation

* What is the difference between green finance, climate finance, and
sustainability-linked finance?

+ The role of banks in financing sustainability projects.

« Are green bonds only suitable for large corporations, or can their use be
expanded?

« How do banks assess green projects?

+ How companies can prepare their financing files and investment cases.

11:15 AM - 12:00 PM

Jolll pgyli
First Day

» The gap between companies’ financing needs and the requirements of banks and

financial institutions.

« How international finance institutions can help de-risk green project financing.

+ How SMEs can benefit from green finance.
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Expert Talk 12:00 PM - 12:30 PM

Green Finance and Climate Risk Management:
How Can Companies Prepare for Future Requirements?

This expert talk explores the growing role of green finance in helping
companies address climate risks and transform sustainability requirements
into opportunities for growth and investment. It highlights what financial
institutions look for when assessing sustainable and bankable projects.

The talk also addresses the role of financial institutions in evaluating climate
and environmental risks, while supporting companies in developing projects
that are more investment-ready, better positioned for financing, and aligned
with the evolving requirements of markets and investors

Networking Break and Exhibition Visit 12:30 PM - 1:30 PM

Second Session: 1:30 PM — 2:15 PM
Second Session: From Disclosure to New Markets: How Can ESG
and Sustainability Become a Competitive Advantage for Export?

This session addresses governance, sustainability, and disclosure as key
requirements for competitiveness and export readiness. It focuses on the
importance of ESG and non-financial disclosure in strengthening
companies’ ability to attract investment, access finance, integrate into
global supply chains, and enter export markets.

Why ESG has become part of investment and financing decisions.

The link between sustainability disclosure and global supply chains.

How sustainability standards affect export opportunities.

What Egyptian companies need to do to prepare.

The role of large companies in qualifying and supporting their suppliers.
Non-financial disclosure requirements for companies.

The difference between corporate social responsibility and ESG.

How Egyptian companies can begin their sustainability disclosure journey?

Expert Talk: 2:15 PM — 2:45 PM

Corporate Readiness for Sustainable Export: How Can ESG Data
Build Trust, Market Access, and Growth Opportunities?
 Overview: |
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This expert talk explores how companies can transform their sustainability
practices and ESG data from mere disclosure requirements into strategic tools that
support access to international markets and strengthen the confidence of
customers, investors, and global supply chains.

The talk focuses on the importance of building internal systems for data collection,
impact measurement, and credible reporting, while linking sustainability to
product quality, operational efficiency, and export competitiveness.

-0 ESG GiLilug dalai wMl Glwjlan J_1gai Glspiil | ¢ Say @ 1S ¢ gaall Jgliiy
a_ygall Glg—will wnl] AL aill @ cai & pauilyiwl Glgai ] alpal Gl ylhia 3 20
wnle G yaall j Spg .drallell alaalll J g g1 )ail uwallg Ma =1l & &7 jj<ig
b 1)g & Agiga jyjléi alac) iUl gulad «lilull 2 a2l & 15l & akil <L & taal

Hmﬂlgnnn*mnlullojnn.llg dirlisanill delasil Qiiall d3gay dalaiwil



“Third Session: 2:45 PM — 3:30 PM @i -@b:g0 :a@dllill awlall

Clrcular Economy and Resource Efficiency: How Can the Clrcular wl] e pilall alnidll Jgais wus :ajlgall d<lasg enjilall alnidl|
Economy Become a Profitability Model for Companies? Salsponll ding QSgn.i
This session explores how companies can shift from traditional production and
consumption models toward more efficient and sustainable business models i wilg gl_uulgn\g_.c:“;_n Jgaill lspinl 1 g <ay "Q—'S“—“"b"‘-'“—‘_’l_'”
through the circular economy, waste management, energy and water efficiency, &jla] «pylall sLniall JU5 ga dalai wlg dclas jisT 33Lai ] ¢naylsill
and resource reuse. DJISDJI ph:u.u.ll OJLClg (GI.'I_..O."g aalhll a:lﬂS «(lalaall
Key Topics: :aulall jglhha

« How can we define the circular economy as a business model, not merely recycling?
- How can resource efficiency reduce costs and increase profitability?

+ What are the main sources of waste within Egyptian companies, and how can they be § jgai dale] 30 guylg Jlach 23gais enyilall lnidlll Wjei @is
measured? ‘a.l.:u_l_;llo_\l.ljg aalsill yaas wnle 3)lgall delos aclwi @S »
» How can waste management shift from an operational cost to an investment Slauwlié g<a Wisg Saypaall alspill Jals jaall jalna psila -
opportunity? &y Laiiwl dppa wnl] duliedii 8157 ga Alaliall djlal Jgaii wus «
* How can industrial companies reuse waste within their production value chains? SaLiiVl Juotlw 5l Glalaall @ladiwl dale] drclindl Glspill g<ay s -
« Therole of technology in tracking resources and reducing waste. Jaall Julaig jlgall guii ¢né Liaglgisill jga «
« The most investment-ready opportunities in the waste and recycled materials sectors. Slapigai sleall algallg Glalaall glha na dyjala ﬁS‘!].l &J]lnﬁx.ulll wpallla »
Expert Talk: 3:30 PM — 4:00 PM
From Carbon to Value: How Can Digital Solutions Support the Alnidll dradll Jglall @cai wis :dausll inll ggusll ga
Circular Economy and Supply Chain Competitiveness? $alaolMl Juwlw duwaliig enjilall

(Overview:

This expert talk explores how digital solutions and data can accelerate the

!:ransitipn of organizqtipns toward a green economy by measuring impact, Aluwwgall JLATI ¢ i gi Alilullg & wadyll JgIall g Say b 1S Ggaall i aliy
|mprc;y|ng resource efficiency, and developing more accurate and transparent ESG ESG J4)L4i }1ghig 3lg-all LS g 27 o iUl gulyd JU5 g0 3381 sLnisdl g ai
reporting. wnl] dalai wli Liaglgiill & tami opei wy Las 41ala b 1
It also highlights the role of technology in transforming sustainability into an aJ_u:-:LLll|OJL.;IJ_|JJiTmL;‘TJ|UIIQJIJ|Ul_'l ¢J|_|_n.|t|p.':l_'l.ll‘0_c.‘1.l j_l:lSm Lg;j;ﬂ;
integrated management system that supports decision-making, attracts 2 Il SR g e R
0g-)81l GLyaai Jgai enpnall Ggwll ena Glspull g <ay @S Jglily g .Alspinl |

investment, and strengthens corporate competitiveness. LT S T Liall & Lild & 1aLnid ] E
The talk further examines how companies in the Egyptian market can turn carbon plwl &jad)dgls sniy JUs g0 (uLIAl &Ll G xSty il )lalg

and resource management challenges into measurable economic opportunities anlall sLnisdl ailai @ca ylg-all 'oIE:u_mI 8cLas JuLi 'L:L"f’—.l_'u' it ‘-nl‘:
by adopting digital solutions that help track emissions, improve resource 2haYl Juutlwg §lgauillg Jigaill Glilhial dyjalall j1j=ig
efficiency, support circular economy models, and enhance readiness for the

requirements of finance, markets, and supply chains

Successful Cases: 4:00 PM — 4:30 PM - & :@23li p3lai Hg)c

From Sectors to Opportunities: Where Are Egypt's Most JSHUI 2lpasll GljlaiinVl aagi gl :gojall (nl] alclhall gao
Investment-Ready Green Opportunities? "¢ pna wna dsjals
This dynamic session is built around short, focused presentations that highlight
green opportunities across several key sectors in Egypt. The aim is to connect 0 sl gy-all py=lwi &jsjog djiad gig)c tnic aaini diSiolija Suly
investors and companies with practical, implementable opportunities. ur)-0 Glspiillg gyjalisall by Waay gna ona dygall dlclhill goaa ¢
Each sector representative will address the following questions: xenilll ge glbd JS Jrao cuay Aaiill ild dulac
1. What is the size of the opportunity in the sector? felbill (na dpjall @ la 1
2. What is the feasible investment or business model? Sagaiill Julall ojlaill gi oo jLlaiiw] gngn.dl la .2
3. What is the main challenge to scaling up? fauwgill plnl anj @aila 3

4. What type of partnerships or financing is required? Suglhall Jigaill gi alslpill ggila .4



Suggested Sectors:

* Renewable energy

« Low-carbon industry

= Smart and sustainable agriculture
 Sustainable transport

» Green buildings

* Waste management

Fourth Session: 4:30PM - 5:15 PM

Green Infrastructure and Smart Cities: Building Future-Ready
Cities Capable of Adaptation and Growth

This session explores how green infrastructure can be designed, financed, and op-
erated to address the challenges of climate change, population growth, resource
scarcity, and rising operational costs.

It also highlights the role of smart cities in transforming sustainability from a
planning concept into a measurable operational system, in line with Egypt's
direction toward smart cities and sustainable urban communities, as well as the
regional shift toward high-performance, low-carbon infrastructure

» How can nhew cities be transformed into sustainable operating models, rather
than merely large-scale urban development projects?

« What does Egypt need to accelerate the adoption of green building standards
and low-carbon infrastructure?

» How can technology become a tool for sustainability in transport, resource
management, and waste management, rather than an end in itself?

= What are the most suitable financing models for green infrastructure projects in
the Egyptian market?

* How can Egypt balance urban expansion, carbon reduction, and the provision of
affordable urban services?

« Performance measurement mechanisms, integration, and long-term value
creation to support the development of resilient city models.

.Gxaxiall ddlbll

.dalaiwallg axsall aclyjll
.alaiwall Jaill

.lpaall erilall
.Glalaall ajlal

@0:10 - @ £:- :asulyll dwlall
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J—a dalai wMl J 1gnai cnd & 1531l ga_all jga wnlc cg Bl bl wi las . Jus suill
20 wilaiy Loy gul1all & LI5 Gylys i & aghia wnll pn_bayhsi @g_aaa
a2gill 2 og dalaiwall d tiljaell GLeaiiallg a 1531l gaall gai ppa GLangi

:awlall jglha

héa Guulg dalaiwn dli<ini pilai wndl a3l gaall Jugai gsay @S »
Sunps drilpac dlegpiia

dnosia ariaill uillg pasul cLlidl julea (Guihi g1 puil jpa aslinignallla -
. Sagisll

Un!l:qGlbbnjlgnjlg.njléJI:\!gdﬁ.illv,_nb&nhhn\JJﬁl_\TI._l.gng.iS_'Lllds’z;USn__!Lﬁ_.;S .
SLail3 as ¢na Laaam ggsi gi

Sunpnall (Gguull cna clppall apinill dridl Glegpital uwilll Jigaill Jilaitnala »

ﬁambﬂlnﬁuﬁgig-amﬁlﬁﬁi'wlpﬂlswgﬂlayajlgﬂlé.mﬂa{sﬂe@ﬁ .
'djguiia

gaall 23gai clis glanl JoUl dligb daysllg Jalsill Guaaig «1all gulid Gl «
.aiyall



Closing Keynote: 5:15 PM — 5:30 PM (@ 0:F- - @ 0:10 :aualisll aalsll

Why Has the Green Economy Become a Growth Opportunity for SCISpiLll gai dojé a3l alniall E:‘-'-Di 1sLal
Companies? - The Business Case for the Green Economy |
 Overview: ] [ ;82 |
This closing keynote serves as the strategic bridge between Day One and Day Two. ¢Laa .nilill @g g Jgill @g-ul g enagilyiuwVl pua 1l cna @ alsll 0d & 2 i
It summarizes the core message of the conference: sustainability is not an d_pya J1 & 1al5] & alsi Gyl dalai_wdl 1) aigall dy wlwill &l wyll ga_Ali
additional cost, but an opportunity to drive growth, reduce risks, attract finance, cLiig ‘63‘4”“@" B i Jg—3g .J_lg.n.'ill Ui 2g .JJolnnJI 3 439 «gaill G-pénil

enter new markets, and build a strong corporate reputation.
Day One explored the future of the green economy. Tomorrow, the discussion
moves to the practical question: what solutions do companies need in order to

Joaiii 13 ég raatlll sLniall Ji1ai wo i ali JgUll g il .6 198 &1 wwdo doa w
1A_a J_313 g_aii (sl Glspinll Laaliai gl Jg_1all La :nla_sll JI§_wll il

grow within this new economy? faaall slnisdl
:awlall jglhha
e s e S i il sl o 5 -
= - { v & . = . oa - w - - .
» How can ESG help build trust with investors and clients? A I J.EDﬁﬂ' d'llg'o'd.! "E UISP:JSIG% ﬁ .

+ What solutions do companies need to implement green transformation? ; $zllasllg gupaiimall 4l cli) unle ESG ac 4
+ How can technology and business solutions support the green economy? . :J"BJHI J?l‘" Guhil dlspull la:"-'—“”"-u' Johlllo «
« What will be discussed on Day Two of the Business Solutions Summit? § a3l alnisdl @ca Jlaclll Jglag Liaglgisill gSay wus
fdlacil Jgla dad ga wnilill agull axdlivw wnall la

Lunch 5:30 PM @ O:P- clasgll



ilillpgyl
Second Day

9:00 AM —-10:00 AM
10:00 AM - 10:30 AM

« 2wgill (gaill Jlaclll Jgla
cuwdall Jgaillg @éelosil

Business Solutions for Growth,
Efficiency & Market Expansion

Registration

Opening Speeches

From Green Economy to Growth Solutions gaill Jgla wnl] pasill alnisll ga

Keynote Speech: 10:30 AM - 11:00 AM

Future-Ready Businesses: How Companies Compete
in the New Economy

 Overview: | L
The opening speech explores the key characteristics of companies that are AL niddl ¢nd dwaliall wnle &)3L 4l Glspinll a_olo & liEad] & ol Jgliid

capable of competing in the new economy, where growth is no longer driven wlc 1 g wll gi aiall tnle b 84 3 qisi g aill wnle §)3 81l 3 =i al dga agall
solely by product or pricing, but technology, data, resilience, sustainability, -@dlgauill inll Jgogllg ISl Galaiwlll digpall (lildl dinglgisill

innovation, and market access.
- :aulall jglha
Key Topics: :

fasaall alnisll ¢na Glspdul gualii WS :Jidivall djalall Glspdll

+ What has changed in the global business environment? 2 . -lalle Jlaclll &l gns pignalllo

» The role of technology and artificial intelligence in improving performance. "I.'\m g3 o md'fhnm ‘El.!lg Iﬁg]gﬁ{]l_]g: :

« Why companies need to rethink their growth models. -gaill 33lai cna psaill dale] wnl] Glspnll pliai lslal - e

» The link between sustainability, innovation, and profitability. anulig IS dalaivMl gu doMell

« How Egyptian companies can prepare for regional and international .dulgallg drauléVll dwaliall &ipnall GlSpal a2imi s o
competitiveness?

First Session 11:00 AM —12:00 PM @IP:iee - plliee wlgyl dulall

From Digitalization to Smart Growth: The Role of Technology and Artificial wnclihvl| £|55]|g LDng isill Jga :unsall g.o.iJl LnJl q_._mJ“ Jga
Intelligence in Increasing Productivity and Enhancing Customer Experience Masll )2l guwaig CLIJLLI‘LJ[ éalijwna
This session addresses digital transformation and artificial intelligence as o ol LR - % i Mgl . -
key enablers of business growth. It explores how companies can use these gl 6liig .g-aill dlgals tnclibwll <153 1lg (nadll Jg-aill a—ml-:Jl Qi@ Jgliil

dai pighi «a UISill ga a5 (& nliill g il @@aladi wl GlSpall g Say @ 1S

tools to improve productivity, reduce costs, enhance customer experience,
analyze data, manage sales, and strengthen competitiveness.

« How companies can begin their digital transformation journey?

= Applications of artificial intelligence in sales, marketing, and customer
service.

Data management and decision-making.

Cybersecurity as key component of business sustainability.

ERP and CRM solutions for small and medium-sized enterprises.

The role of technology in measuring impact and sustainability.

Digital transformation for SMEs.

How technology can help measure sustainability and impact?

Auwaliill 6jaéll jyjeig leyall §jla] ALkl Jalai wllasll
:awlall jglhha

nadpll Jgaill alny alspdill i @

.clla=ll daisg (Giguuillg Glerrall cna enclib Yl <1531l Glauhi
Jhall Aladlg Gliludl Gjlal

.Jlacill dalaiwl ga cjas cnil ol galll

.Gpanllg dhwgiall GlSpill CRM g ERP Jgla

.dalaiwMig iUl gulid cna Laglgi<ill jga

.dbwgiallg dpanll Glpnll gnadl Jgaill

§illlg dalaiwMl gulis cna Liaglgisill aclwi s



Expert Talk: 12:00 PM - 12:30 PM

Expert Talk: Al Governance and Responsible Al Practices
Second Session 12:30 PM - 1:30 PM

From Finance to Scale: How Can SMEs Become
Competitive Locally and Regionally

This session explores the needs of small and medium-sized enterprises as
they seek growth and expansion, with a focus on finance, institutional
readiness, digital solutions, export development, and connecting SMEs to
supply chains and new markets.

Financing challenges facing SMEs.

Banking and non-banking financial solutions.
Fintech and digital payments.

How can a company become eligible for financing?
The role of incubators and accelerators. g
Export development and access to international markets. ,ﬁ‘“”
Connecting small businesses to major supply chains. /

LI T T I DL R

What practical solutions do SMEs need?

Networking Break and Exhibition Visit 1:30 PM — 2:30 PM
Expert Talk: 2:30 PM —-3:00 PM

Marketing, Branding & Sales in a Competitive Market

This session focuses on helping companies build strong brands, impro
their marketing and sales strategies, leverage digital channels, anc
transform sustainability and innovation into real marketing value.

+ How can a company build a strong brand?
+ Digital marketing for SMEs.

* Using data to understand customers.

» B2B and B2C sales strategies.

E-commerce as a growth channel.

How can sustainability become a credible marketing story?
Marketing for international markets.

Building trust and corporate reputation.

@IP:F. - IP:»-

Jaiwall inclib vl 15311 Glwjlaa g inclibh vl <1S31] Gasga
@l:s - @lp:p. auilill &wlall
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Third Session 3:00 PM —4:00 PM {Q -+ - qa P Aillill dwlall

Operational Excellence, HR & Productivity aualiiVllg &yl ajlgall Gplinill dclosll
 Overview: | . :GAL ]
This session explores the internal side of business growth, as no company gl aspb l.an‘\J‘ J<as ¥ & lSpindl g ai ga wnddia ol ]l wlall od & i Sl
can scale without efficient operating systems, qualified teams, clear Wi 2Blg <Ial Glpiig o & 1a§a J ac §) 6 & lled Jra i @ bigga 1 g wgii
performance indicators, and an organizational culture capable of adapting, JISiNlIg puill wnlc Gjalé druwga dalaig

changing, and innovating.

e e —
« Improving productivity and reducing waste. AARCES QSR UL
+ Building effective internal operating systems. o dlled Bl Jrad @b cliy .
« Human resources management in growing companies. Ggalill Alspanll ena &yl ylgall &la]  «
« Developing clear Key Performance Indicators (KPIs). KPI clal Glpnga cliy  »
« Developing leaders and teams. «Gpallg alalsll ppghi
« Managing change within organizations. Cluwwgall Jals pus<ill §jlal  »
» Linking performance to impact and sustainability. dalaiuMlg Ul clalil by -
- The role of technology in HR management and productivity. .auliillg aypiuldl ajlgall &)la] na Liaglgisill  «
Expert Talk: 4:00 PM —4:30PM
Data Governance and Business continuity in cyber risks avilpuwll jblhall dazlga ¢na Jlacll dyjlpaiwlg Glilil Gasga
Closing Speech: 4:30 PM -4:45 PM (@ £:€0 - @ &:1*- dualisll aalsll
From Solutions to Sustainable Competitiveness dalaiwall arwaliill wnl] Jglall ga

[Overview:
This closing session connects the key messages of the two days and wl] oLiad dalaiwall dwaliill ol 35§ig (grog Ul Jilwy gu b yyi & rolis &l
emphasizes that sustainable competitiveness requires an integrated mix of é)adllg Grlis il 6<Las (§igwill Liaglgisill «)1gaill Galaiwll go 2ajo
sustainability, finance, technology, marketing, operational efficiency, and .2uwgill tnlc
scalability.

Dl iy = ¢ e o BN
* What are the most important solutions Egyptian companies need today? L G:J'rmj I Ullswijnljtaauh: u:.d I Jg{alll 'oak:g :
+ How can recommendations be translated into practical programs? .. tailac qaly wnl] Aluogill J1gai g<ay s o
+ How can sponsors benefit from building a continuous platform beyond the §)aigall 3= Gjalwa dnia clif ga Glepl ypotiwg s o

conference? $Ganll cladil Al dg.b." Ln.ﬂ)ﬁ.ﬂ.l UlSJ..u.l." hJJ.I LQ_IS -
= How can companies be connected with solution providers after the event? fdalaiwall Jlaclll dails dnia <lis (na CSREgypt jgala
« Whatis the role of CSR Egypt in building a permanent platform for faalaiwall Jlacill pna gguwl Glaprala

sustainable business?
* What are the key outcomes of Egypt Sustainable Business Week

Lunch 4:45 PM (@ £:£0 clasll
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Individual

One Day - anlg gy

5,000

EGP
Two Days - ¢1agy

8,000

EGP

J
Atten

Cilann alglh

Corporate (Brand Table)

One Day - anlg (agy

50,000

EGP

Two Days - ¢uags

80,000

EGP

Jjghn 8 1ldnnin dlglh =
dlglhll (e @Sl jlosi 2hg =
il e @Spill jlod hye

aclall Jala auuill

Jplgill alnin fe glle] «

elaioil
» Table for 8 attendees
= Company logo displayed on the
j=1] =]
= Logo featured on the main
screen in the hall
» Social media announcement
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I
Fees

alglh
Matchmaking

30,000
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Jnlgill alnia e gllel =
elaialll

= Table in front of the summit
venue

= Attendance for 2 persons

= One roll-up banner beside the
table

= Ability to place marketing
materials on the table

= Social media announcement

n.l.l.é’njgb).gy | jleanill
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< "The Above Mentioned Prlces-afe Excluding 11-% VAT
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anenll alapill alia
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Booth for SMEs
And Startups

100,000
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Jiaui jghn s

Jplgill alnin jic gllc| =
clniall

admbill e aapill jlodd ape
aclall Jala dpyipll

2x2 display area / booth
Attendance for 2 persons
Social media announcement
Logo displayed on the main
screen of the conference hall



Sponsor

i il el pidl

i

PR and Communication Benefits

= Pre-Event Documenting and showcasing employee
engagement and volunteering initiatives through
short-form content on all Social media Platforum.

= (SR & ESG Positioning:;Strong alignment with CSR,
sustainability, and thought the event themes, with
dedicated documentation that highlights the
sponsor's ESG practices during the event and
across social media platforms.

» Branded podcast / mini-series episodejwith
sponsor's CEOs as a guest speaker

= on sustainability leadership.

= Interviews and spotlight opportunities with
company representatives on social

= media platforms.

= Social media content and reels provided specifically
for the Co- brand to use on

« platforms.

= Opportunity to publish thought leadership articles
in the forum's post-event report or website.

s Privileged access to VIP networking sessions and
the dedicated VIP room.

« Influencer collaborationsjto feature sponsor's
sustainability story before and after the event.

» Web banner for 3 Months on www.csregypt.com.

= Web banner on sustainability newsletter 4 times.

On Ground \ Event Benefits

= Logo on official event invitation

= Logo on all print material

« Logo on event media wall

= Logo on registration backdrop

= 30 seconds video to be played on screens in the
conference venue

« Email shot for the event campaign

« Corporate Brand Table (16 seats)

Post Event:
« Comprehensive post-event impact reportjand ROI
\ with sponsor’s engagement and visibility.

1,250,000..-

gtrateglc Partner

Logo branding placement in all Branding Materials:
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PR and Communication Benefits

CSR & ESG Positioning:jStrong alignment with CSR,
sustainability, and thought the event themes, with
dedicated documentation that highlights the
sponsor's ESG practices during the event and
across social media platforms.

Branded podcast / mini-series episodejwith
sponsor's CEOs as a guest speaker on sustainability
leadership.

Interviews and spotlight opportunities with
company representatives on SM Platforums.

Social media content and reels provided specifically
for the Co- brand to use on platforms.

Opportunity to publish thought leadership articles
in the forum's post-event report or website.
Privileged access to VIP networking sessions and
the dedicated VIP room.

Web banner on sustainability newsletter 2 times.

On Ground \ Event Benefits
Logo branding placement in all Branding Materials:

Logo on official event invitation

Logo on all print material

Logo on event media wall

Logo on registration backdrop

30 seconds video to be played on screens in the
conference venue

Email shot for the event campaign

Corporate Brand Table ( 8 seats)

Post Event:

Comprehensive post-event impact reportjand ROI
with sponsor's engagement and visibility.

1,000,000..-

Platinum Sponsor
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Sponsor
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PR and Communication Benefits

= (SR & ESG Positioning:Strong alignment with CSR,
sustainability, and thought the event themes, with
dedicated documentation that highlights the
sponsor’s

=« ESG practices during the event and across social
media platforms.

= Interviews and spotlight opportunities with compa-
ny representatives on SM Platforums.

= Social media content and reels provided specifically
for the Co- brand to use on platforms.

= Privileged access to VIP networking sessions and
the dedicated VIP room.

= Web banner on sustainability newsletter 2 times.

On Ground \ Event Benefits

Logo branding placement in all Branding Materials:

Logo on official event invitation

Logo on all print material

Logo on event media wall

30 seconds video to be played on screens in the
conference venue

« Corporate Brand Table ( 8 seats)

Post Event:
Comprehensive post-event impact reportjand ROI
Qith sponsor's engagement and visibility.

750,000...
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PR and Communication Benefits

= Interviews and spotlight opportunities with
company representatives on SM Platforums.

= Social media content and reels provided specifically
for the Co- brand to use on platforms.

= Privileged access to VIP networking sessions and
the dedicated VIP room.

On Ground \ Event Benefits

Logo branding placement in all Branding Materials:
Logo on official event invitation

Logo on all print material

Logo on event media wall

30 seconds video to be played on screens in the
conference venue

= Corporate Brand Table ( 8 seats)

Post Event:
= Comprehensive post-event impact reportjand ROI
with sponsor’s engagement and visibility.
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PR and Communication Benefits

Corporate Brand Table ( 8 seats)
Logo on all marketing material
Logo on official event invitation
Logo on event media wall
Including logo on the table
Social media announcement

Logo on the main screen of the hall

200 000...

Co-Sj ponsor
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Previous Government Patronage:
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The Cabinet of Egypt
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Mmlstry of Youth and Sports
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Ministry of Planning, Economic

Development & International
Cooperation
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